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ROUND I GRANTEES SNAPSHOT

$7 Million Awarded in First Wave of Regional Funding

50 Different Partner Organizations

16 Different Hard-to-Count (HTC) Populations Targeted

12 Organizations Supporting Countywide Efforts

11 Different Regions Targeted 

8 Different Outreach Tactics Supported
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90 organizations

$16 million requested

ROUND II APPLICANTS SNAPSHOT
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ROUND II NOTIFICATION TIMELINE

OCTOBER NOVEMBER DECEMBER JANUARY

Oct 4
RFP Closed

Oct 7 – Nov 22
Applications reviewed

Nov 27
Applicants notified of status

Dec 20
Grant agreements sent out

Jan 6
Start of grant period
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186
attendees from 

across 132
organizations

Oct. 7th Metro LA Region 

Oct. 21st San Fernando & Antelope Valley Regions

Oct. 22nd South, Southeast LA & Long Beach Regions

Oct. 24th San Gabriel Valley & Pomona Regions

CAPACITY BUILDING COMMUNICATIONS TRAININGS
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CAPACITY BUILDING COMMUNICATIONS TRAININGS



7

WeCountLA.org
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One stop shop for all things We Count LA

WE COUNT LA CAMPAIGN TOOLKIT
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CAMPAIGN BRANDING & MESSAGING



10

ONE STOP SHOP The toolkit contains everything from ready-to-use social media content 
and fact sheets to a bank of campaign commissioned photography and 
easily editable materials. 

REVIEWED The campaign messaging found throughout was informed by audience 
research and has undergone a community review. 

IN-LANGUAGE Initially materials will be available in English and Spanish. CCF is exploring 
how best to translate into other languages. Note that AAAJ-LA is 
developing materials in 22-24 Asian and Pacific Islander languages.  Link 
to their materials is within the toolkit.

EVERGREEN The toolkit will be updated often with new materials so be sure to check 
back periodically. 

CROWDSOURCING You can easily upload your best materials to the toolkit for others to use.  

WeCountLA.org
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To assess and respond to evaluation and data capacity needs of grantees, 
CCF is asking all organizations – funded and non-funded – to complete an 
online survey by Dec 10 

Results will inform our collective work and how we can best support 
organizations engaged in Census outreach efforts

https://usc.qualtrics.com/jfe/form/SV_6hCacKb2VwXXeqV

OUR EVALUATION PARTNERS

REGIONAL LEARNING & FIELD SURVEY

https://usc.qualtrics.com/jfe/form/SV_6hCacKb2VwXXeqV
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